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Executive Summary 

  

Google Shopping campaigns look, feel, and 
function differently to regular Paid Search 
campaigns. A Google Shopping ad format 
enables advertisers to include an image, title, 
price, promotional message and business 
name within the ad, without the need to 
create unique ads for each product being 

sold. 
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How do Google Shopping ads work? 

Google Shopping ads use an existing Merchant Center product feed - not keywords - to decide how and 

where to show your ads. A product feed is a file that is uploaded to the Merchant Center account 

containing details about the products being sold. Google Shopping ads show a set of relevant products 

against any given search. The ads appear in their own box on Google Search, separate from text ads, and 

on Google Shopping. 

 

Why Google Shopping ads are important for Paid Search 

Analysis shows that brands using inventory-aware campaigns can improve ROAS by as much as 

64% over standard Paid Search campaigns. As a result, inventory-aware campaigns are 

becoming an essential tool for anyone wanting to run successful large scale ecommerce 

campaigns across substantial inventories. Other factors include: 

• Increasing investment 

The channel is showing significant growth. Advertisers increased spend on Google Shopping ads 

by nearly 300% in 2013 and one out of every five paid shopping clicks last year was on Google 

Shopping ads. New research suggests that by the end of 2014 retailers will allocate 33% of their 

entire Paid Search budget to Google Shopping ads 

• They are the ad of choice 

Consumers seemingly prefer the richer, more engaging Google Shopping ads and research shows 

that consumers are twice as likely to click on a Google Shopping ads as a standard text ad in the 

same location. The highly successful launch of Mobile Google Shopping ads at the end of last 

year looks set to continue driving growth. 

• High conversion rates  

Google Shopping ads are a very sales driven tool designed to attract consumers at the point of 

purchase. The quick and easy process of taking the consumer from search to purchase also helps 

to drive conversions. 
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Benefits for advertisers 

• Serve more relevant ads 

Google Shopping ads help customers find exactly what they’re searching for. Google Shopping ads are 

helpful because they offer pictures of products that customers want, and provide a hyper-relevant user 

experience that’s great for the customer and therefore drives increased sales as a result. 

• Better qualified leads 

The quality of your leads can be improved by helping shoppers make informed purchasing decisions. This 

makes shoppers more likely to complete a purchase on the site and can be done by featuring product 

information directly in the ads. 

• More sales 

Google Shopping ads are designed to attract consumers who are further through the buying cycle. This 

means that such a campaign is likely to attract more qualified customers to the site, who are closer to 

conversion. 

• Broader reach 

More than one Google Shopping ad can appear on the search results page for a given search, enabling 

the brand to take up more real estate on the search results page. Furthermore, if relevant, a Google 

Shopping ad and a text ad can also appear at the same time. This means a brand could double the 

extension of its reach with shoppers in a single search. 
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Success Story 
Google Shopping ad strategy lifts revenue by 185% 
 
 

The world’s largest online bike store, Chain Reaction Cycles (CRC) wanted to 

increase online sales revenue across a product range of 70,000 items, while 

protecting profit margins by maintaining optimum Cost of Sale (COS). 
 
 

 

 

Approach 

Recognizing the sales potential of the Google Shopping ads model, CRC’s account was restructured to 

optimize their product data feed for Google Shopping. Using the Mercury platform it was possible to quickly 

and confidently launch a Google Shopping ads campaign with targets across every product in the 

catalogue. To maximize revenue for each product, a complex bidding strategy was implemented based 

on the desired Cost of Sale, customer behaviour and anticipated returns. 

 

Results 

In four months online revenue from Google Shopping ads increased by 185%, while the Cost of Sale 
increased by only 0.01%.  
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Benefits of Working with NMPi 

Market Leading Technology 

Our Mercury Platform helps to deliver a “full-

funnel” approach to find new customers and 

convert your existing prospects. 

Award-Winning Experience 

With over 12 years of experience in the digital 

industry, we have helped numerous brands 

create a step-change in their business.  

Granular Targeting 

Our granular approach to audience 

segmentation delivers the right message, to 

the right person, at the right time. 

Passion Management Team 

We are a dynamic team of the most qualified 

analysts, account managers and 

technologists operating in the online 

advertising industry. 

International Reach 

Already active in your core markets? We 

can deliver campaigns in markets where you 

are not active.  

Full-Funnel Visibility 

Integrated Paid Search & Display offers a 

full-funnel view of the consumer, from 

initial display impression to final 

conversion. 

Get in Touch 

For more information please contact us: 

 
  +44 (0) 207 186 2100      info@nmplondon.com 

 

 

 

 

 

About NMPi 
NMPi is an award-winning digital agency helping ambitious brands maximise the potential of their 

online marketing. Based out of London, UK we work with clients ranging across sectors including retail, 

travel and finance.  We operate across more than 100 countries, in over 55 languages and generate 

client revenues of over £100 million annually. 


