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Executive Summary 

  

 

NMPi has been driving performance through social advertising for the 

past five years. During this time, digital marketing has grown and 

changed; Facebook has adapted to these changes by implementing 

initiatives that improve and refine their targeting. It has truly grown 

from a platform that drives page views and likes to an advertising 

solution that delivers sales and conversions. 

This whitepaper explores 5 ways advertisers can take advantage of 

the platform’s new features and develop their own performance 

driven strategy using Facebook.  

 

 

 

 

Damien Bennett     Andrew Turner 
Head of Strategy    Head of Partnerships 

@damiennmpi     @turnerppc 



Whitepaper 
                   5 Facebook Advertising Tactics to Drive Performance 

 

 
www.nmpilondon.com 

2016 Net Media Planet Ltd. All Rights Reserved. 

2

 

Tactic 1:  
Implementing a Granular Structure 

Implementing a campaign structure that allows you to maximise control of your advertising 

expenditure and enables you to deliver the most personalised experience for your customer is key 

to spending ad budget effectively and maximising results.  

Recommendation  

 Plot out your campaigns and ad sets by age, device and placement.  

 

 

 

 

 

 

 Include interests in your targeting. They give you the flexibility to be as granular as Bikram 

Yoga or has broad as Fitness and Wellness depending on your target market. 

 

 

 

 

 

Only the people in these select groups will be shown your advertisement, cutting down on 

inefficient ad spend and audiences that are unlikely to convert.  

Not sure which interests are right for your target market? Placement of the Facebook 

custom audience pixel will allow the social platform to provide audience insights based on 

learned activity such as their demographics, page likes, and location. 

The Key  

A successful granular Facebook ad campaign structures ads from the start, and then test ad sets 

in order to make the appropriate adjustments. 

 

Age Device Placement 

Fitness and Wellness 

686,835,160 people 
Yoga 

169,218,817 people 

Bikram Yoga 

3,362,970 people 



Whitepaper 
                   5 Facebook Advertising Tactics to Drive Performance 

 

 
www.nmpilondon.com 

2016 Net Media Planet Ltd. All Rights Reserved. 

3

 

Tactic 2:  
Scale Performance through Third Party Technology 

Technology companies such as StitcherAds, which offer a self-service platform for Facebook ads, 

allow businesses to scale campaigns, making creation easier and more efficient. This is especially 

relevant for large businesses who wish to run several large or complicated campaigns.  

Third party technology providers can save you hours of tedious repetition when it comes to 

recreating and managing campaigns, for instance:  

 Advertisers can create ad permutations instantaneously based on their targeting options.  

 

 

 

 

Source: StickerAds 

This functionality goes back to Tactic 1: Implementing a Granular Structure. This allows for in-

depth analysis of ad set performance, maximising post-optimisation ROI.    

 Some third party technology providers also offer performance automation features which 

have the ability to turn off under-performing ads and increase budget on the ads that are 

hitting your KPIs. Rules can also be created to pause campaigns when a certain criteria is 

reached, such as a product out of stock or campaign CPA is exceeded. 

In order to stay relevant, third party technology providers must continually seek ways to enhance 

the optimisation of Facebook’s advertising platform. This means they will always be at the forefront 

of Facebook advertising capabilities. 

 

Example 

StitcherAds’ Dynamic Product Ad (DPA) solution is able to 

serve relevant product ads in accordance to where the 

user is in the purchasing funnel. For example, you can serve 

bestselling men’s shirts to a lookalike audience of men’s shirt 

category or cross-sell blazers to users that have previously 

bought a shirt. 

  

https://stitcherads.com/
https://www.youtube.com/watch?v=VoMj5MG6Yq4
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Tactic 3:  
Custom Audience  
 

Facebook’s customer audiences offers the opportunity to both profile and target your existing 

CRM list or website visitors via Facebook advertising.  

CRM Targeting 

Facebook allows advertisers to upload email addresses from their CRM system to the Facebook 

ad platform. This is an efficient way to use your budget as you’re reaching the exact customers 

you’re looking for. Based on the functionality of the CRM you are using, segmenting your email lists 

into smaller lists will improve the relevancy and performance of the ad set. Example segments 

include: 

 Individuals who haven’t opened an email within a certain period of time. 

 Individuals who haven’t bought within a certain period of time.  

 Individuals who are regular purchasers. 

 

Lookalikes / Similar Audiences 

This feature allows you to find and target new people who have a similar user profile to your 

current customers, indicating a higher propensity to purchase the products or services your 

business offers. Similarities may include, location, interests, and demographics. The greater the 

number of emails within their CRM list or the number of site visits the more robust the data they will 

be able to collect.  

How it Works 

 

 
 
 
 
 
 
 
Case Study 
My-Wardrobe 

Segmented My-Wardrobe’s customer email database to 

target customers who had not purchased within a year as 

well as lookalike audiences, resulting in 9% Conversion Rate. 
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Tactic 4:  
Ad Formats that Effectively Allow You to Achieve Your Goals 
 

The traditional Facebook ad format is the single-product ad, which displays a single image with a 

description. Whilst this is commonly seen across Facebook newsfeeds, there are three other 

formats that deliver strong performance and ROI for advertisers: Multi-Products, Lead and Mobile 

App Ads.  

Multi-Product Ads 

The below graphic demonstrates a Multi-Product Ad, also known as a carousel ad, displayed on 

Facebook:  

 

Mutli-Product Ads can be set up manually or dynamically through a product feed, also known as 

Dynamic Product Ads (DPAs). They use automation to deliver relevant product ads based on a 

user’s profile or on-site behaviour. Using a segmented catalogue feed, DPAs serve relevant ads to 

the appropriate user. 

Lead Ads 

Lead Ads allow advertisers to convert users right in Facebook. Using 

a standard newsfeed ad, users click on the call-to-action, and enter 

their email to subscribe or download the free material offered. Lead 

forms can pre-fill names and email addresses to save time.  

App Download Ads 

For advertisers who wish to promote an app, Facebook’s Mobile App Ads help drive installs with 

just a single tap. The Suggested App format also allows users to like, comment, and share the app 

with their friends.  
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Tactic 5:  
Overlaying Behaviours to Audiences 
 

With the amount of consumer data Facebook has access to, bought and earned, they have 

been able to create in-depth behavioural profiles for their users which advertisers can use for 

targeting.    

 

What is it? 

Consumer behaviour online and offline can help inform advertisers about their customer's 

purchasing intent. Travel preferences, what apps they have connected to Facebook, what 

devices they’re using, what pages they like, and important life events, such as engagements, 

weddings, and new jobs can be overlaid to obtain a granular targeting approach.  

How it works? 

Third party companies like Epsilon, Acxiom, and Datalogix have access to trillions of data 

transactions. These companies, together with Facebook, know when you’re getting married, if 

you’re expecting a baby, or if you’ve recently moved. Purchasing behaviours can be overlaid 

with life events, age and gender.  

 

Example 

A local decorator may be looking to increase their business through social 

advertising by targeting individuals in their thirties, who have purchased a 

house in the past month. The decorator may know that this target market is 

more likely to need painting done. Furthermore, geo targeting can limit reach 

to only the areas where they do business.   
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Benefits of Working with NMPi 

Market Leading Technology 

Our Mercury Platform helps to deliver a “full-

funnel” approach to find new customers and 

convert your existing prospects. 

Award-Winning Experience 

With over 12 years of experience in the digital 

industry, we have helped numerous brands 

create a step-change in their business.  

Granular Targeting 

Our granular approach to audience 

segmentation delivers the right message, to 

the right person, at the right time. 

Passionate Team 

We are a dynamic team of the most qualified 

analysts, account managers and 

technologists operating in the online 

advertising industry. 

International Reach 

Already active in your core markets? We 

can deliver campaigns in markets where you 

are not active.  

Full-Funnel Visibility 

Integrated Paid Search & Display offers a 

full-funnel view of the consumer, from 

initial display impression to final 

conversion. 

 

 

 

About NMPi 
NMPi is an award-winning digital agency helping ambitious brands maximise the potential of their 

online marketing. Based out of London, UK we work with clients ranging across sectors including retail, 

travel and finance.  We operate across more than 100 countries, in over 55 languages and generate 

client revenues of over £100 million annually. 

 

 

 

 

 

Get in Touch 

For more information please contact us: 

 
  +44 (0) 207 186 2100      info@NMPiilondon.com 

 


