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Executive Summary 

  

Remarketing Lists for Search Ads (RLSAs) have 
been around since mid-2013 and are 
potentially a game changer, particularly for 
brands with smaller marketing budgets.  
RLSAs enable you to target higher-value 
consumers by customising your search ads and 
tailoring bids for consumers who have 
previously visited your site while they search 
the Google network.  
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How do RLSAs work? 

Similar to remarketing lists for Display, RLSAs work by placing a cookie on a consumer’s browser when they 
visit a particular site. From these, a brand is able to segment consumers based on their behaviour and 

create highly specific audience lists. As a result, brands can target these consumers with highly tailored ad 

copy to drive them through the funnel to conversion. 

Google Analytics data can now also be used to form RLSA audiences, increasing the potential criteria on 

which to build an audience, such as bounce rate or number of pages viewed. 

Why RLSAs are important to Paid Search? 

Improved reach 

RLSAs mean that audience data can, for the first time, be used in Paid Search campaigns. Brands can 

adjust their campaigns to engage with their most valuable prospects and drive better campaign 

performance as a result. 

Cost efficiencies 

Advertisers can implement different inclusion and exclusion bidding strategies based on the value of a 

potential customer. The ability to target specific audiences means that advertisers can focus advertising 

efforts and spend on consumers who are more likely to convert to a sale. 

Better connection 

RLSAs let advertisers customise ads based on a consumer’s previous action. This can play an important role 

in building a connection with the consumer, whose needs change throughout the conversion journey. 

Today’s consumers are increasingly looking for a more personal engagement with brands. 

Benefits for advertisers 

Gain top positions which might otherwise provide too expensive 

RSLAs mean brands can target consumers who have already visited their site, and that means they can bid 

higher on keywords that might not be affordable in a normal campaign. 

Change messaging strategy for each audience 

Brands can drive higher conversions by advertising to consumers based on their previous interactions with 

the brand. For example, advertisers can target previous site visitors with a different proposition to 

abandoned basket consumers. 

Drive repeat custom  

Consumers who have previously made a purchase on the site can be targeted by bidding higher on non-

brand terms to attract them back. Bidding on broader keywords can work effectively to bring customers 

back to the brand’s site into order to make another purchase. 

Opportunities to cross sell 

Remarketing can also be used to promote different products or services. For example, if someone 

purchased a flight to Dubai it would be possible to bid aggressively for the top position for hotels and car 

hire in Dubai. The costs per click may be considerably higher but the rewards could be worth it. 



Essential Guide 
                   RLSAs 
 

 

 
www.nmpilondon.com 

2015 Net Media Planet Ltd. All Rights Reserved. 

3

 

Building a RLSA campaign 

Set clear objectives 

Have a clear picture of what the campaign is intended to achieve. Define what key metrics to measure 

and put in place relevant KPIs. 

Remarketing tracking codes 

Make sure that remarketing tracking code is active on all the appropriate pages on the site. It is important 

to identify the audience most important to track, and ensure development of appropriate remarketing 

strategies. For example, group consumers that were looking at shoes differently to those looking at 

handbags. 

Allocate sufficient budget 

Ensure sufficient budget is allocated to give campaigns time to mature through optimisation and make sure 

there is a bidding strategy in place that allows quick and easy adjustments to bids, to optimise 

performance. 

Optimise campaign performance 

Put structured testing in place for audience targeting, ad placement, ad creative and budget allocation. 

Checking the impact of changes in these elements can ensure maximisation of budget, reach and on-

going performance across all audience segments. 
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Success Story 
Driving growth whilst reducing per Enquiry 

 
 

Sk:n wanted to improve the online performance of key treatments by driving 

more quality enquiries. Through leveraging the new Google Remarketing 

Lists for Search Ads (RLSA), an innovative strategy was developed to improve 

performance from existing Paid Search activity. 

 
 

 

 

Approach 

The strategy ensured that the most relevant ads were served to the audience with the highest 

potential to convert. Using historical campaign data audience profiles of Sk:n website visitors were 

developed based on their level of engagement - such as the pages browsed and the treatment 

pages visited. A generic Paid Search campaign was then launched using RLSAs to retarget each 

audience with tailored search ads based on their previous site engagement. 

 

Results 

Since the campaign launch; CPE has reduced by 69%, CTR increased 11x over the same 

keywords on the first visit and the conversion rate has increased by 35%.  



Essential Guide 
                   RLSAs 
 

 

 
www.nmpilondon.com 

2015 Net Media Planet Ltd. All Rights Reserved. 

5

 

 

 

 

 

 

Benefits of Working with NMPi 

Market Leading Technology 

Our Mercury Platform helps to deliver a “full-

funnel” approach to find new customers and 

convert your existing prospects. 

Award-Winning Experience 

With over 12 years of experience in the digital 

industry, we have helped numerous brands 

create a step-change in their business.  

Granular Targeting 

Our granular approach to audience 

segmentation delivers the right message, to 

the right person, at the right time. 

Passion Management Team 

We are a dynamic team of the most qualified 

analysts, account managers and technologists 

operating in the online advertising industry. 

International Reach 

Already active in your core markets? We can 

deliver campaigns in markets where you are 

not active.  

Full-Funnel Visibility 

Integrated Paid Search & Display offers a 

full-funnel view of the consumer, from initial 

display impression to final conversion. 

Get in Touch 

For more information please contact us: 

 
  +44 (0) 207 186 2100      info@nmplondon.com 

 

 

 

 

About NMPi 
NMPi is an award-winning digital agency helping ambitious brands maximise the potential of their 

online marketing. Based out of London, UK we work with clients ranging across sectors including retail, 

travel and finance.  We operate across more than 100 countries, in over 55 languages and generate 

client revenues of over £100 million annually. 


